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THINGS WELL
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OUR SECOND
REPORT
This is our second Social and Environmental
Responsibility Report. Telling what we have done, the
results of our commitment, the impact of our decisions on the company, on workers, on communities
and territories, gives us the opportunity to “measure”
our ability to be a responsible company, to disclose to
our stakeholders small and big goals that we manage
to achieve through the commitment of all.
Zini is the story of a family, of handmade and quality
products, designed and produced to bring to the table
the taste and pleasure of sharing a good dish of pasta as per the best Italian tradition. The passion, the
love guiding us in making our products is the same
passion guiding our decisions on environmental
sustainability, social responsibility, care of people
and working conditions.

2020

This year we have given a significant boost toprojects and actions related to environmental
issues of eco-friendly packaging, energy saving and
sustainable mobility; we have proactively supported
the internal welfare system and adopted all measures that promote the well-being of people who work
with us; we have tried to enhance actions to support fragile communities and people by creating
networks and synergies and by developing skills and
know-how.
We want to do even more and we would like to do it
even better. This is why we have decided to keep telling you about what we do, so that all our partners,
suppliers, customers, all people who work with us
and all the organizations we deal with can provide us
with ideas, suggestions and partnerships.

Italy and the whole world have faced a severe health
emergency, which has put a strain on several Italian
companies, including ours. It is at times like this that
it appears clear that building a better, safer, more sustainable and inclusive future is and must be a shared
commitment, by shouldering collective and shared
responsibility.
Personally, I can only be proud of people I work with;
they have all contributed to facing these hard times
with a great sense of commitment to the company.
As always, I have relied upon the support of each and
every one of them to continue looking to the future
with confidence and optimism. With the sacrifice and
goodwill of everyone, we have slowly picked up the
pace to start again stronger and more united than
ever, trying to always be close to the needs of our
customers and to ensure seamless and effective help
and support to the community.
We at Zini are there; we are committed to investing
not only in the quality of our products, but also
in the quality of our doing and being a company.
Enjoy your reading.
M. Vezzani
CEO - Zini Prodotti Alimentari SpA
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Zini Pasta Factory, About
It all started in 1956, when Euride Zini, born and
bred in the Emilia Romagna region, founded a small
pasta factory in the heart of Milan, which is still named after her. It was authentic fresh pasta, to be eaten immediately or to be frozen.
Today Zini is still following this tradition, by respecting original recipes and avoiding any artificial
ingredients, including colorants and additives.

For product conservation, Zini exclusively uses one
single natural element: cold. Today, 60 years later, in
its brand new Milan pasta factory, all freshly-made
products are cooked and frozen very quickly, to preserve all their taste and freshness for a long time.

SINCE 1956
The evolution of Zini’s logo goes in tandem with the
development of the company, by interpreting its
growth and communicating in an increasingly effective and visually accurate way its international
mission and willingness to keep a profound link
between its history, its roots and a well-established
industrial process oriented towards the highest quality standards in a market that is now global.

1956 - 1977

1978-1997

1998-2009

2010-2019

2020

2020
OUR NEW LOGO
We felt we needed a symbol that would fully represent our values and our focus on what surrounds us.
Is there anything more emblematic than a smile?
Our smile, which today more than ever we dedicate to our customers and to many more, along with
a positive message to overcome together these hard
times of health, social and economic emergency and
to start again together.
Arianna Errante
Marketing & CSR Manager - Zini Prodotti Alimentari SpA
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The Company
Today Pasta Zini factory extends on a 14,000 square meter surface, includes 10 production lines,
an experimental kitchen for research and development, a certified internal laboratory and a plant
exclusively processing gluten-free products.
Zini produces, cooks and freezes its products very
quickly, to preserve their flavour and freshness
in the long term. This allows avoiding all conser-

vation processes, including steam pasteurization
and modified atmosphere packaging (using CO2),
required for preservation of so-called “fresh” products.

OUR VALUES
TRADITION: we believe it is important to combine know-how and modern production techniques
with ancient knowledge, love and passion that have
always characterized our work and our products.
ITALIANITY: we want to globally export the value of
our products, our lifestyle, our taste for good things,
by enhancing Italian territories and products.
QUALITY: we use top-quality controlled and certified raw materials and ingredients to ensure maximum satisfaction of all our customers.
SUSTAINABILITY: we are committed to ensuring
that our production processes, working environments and products are environmentally friendly
and socially responsible.

OUR PRODUCTS
Zini’s production is divided into product lines, intended for commercial and collective catering, new fast
food formats (QSR) and home consumption. Raw
materials are of the highest quality and we largely
focus on the needs and requirements of customers
through our organic, gluten-free, vegetarian, vegan,
kosher and Smart lines, including only 100% Italian
ingredients.
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Numbers

€ 21.500.000

€ 18.000.000
€ 16.000.000

2019
TURNOVER
IS € 21.500.000

€ 13.800.000

2016

2017

2018

2019

2019
TARGET MARKET

40%

2020

ITALY

60%

2020 turnover is € 16,800,000. In spite of the
downturn due to lockdown, expectedly leading
to decreased orders in the catering sector (March-September 2020), we experienced a significant
recovery in the last quarter, which led us to look
to the future with optimism.

FOREIGN
COUNTRIES
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AS OF 31.12.2019, THE COMPANY
HAS 56 EMPLOYEES.
EMPLOYEES BY AGE
Age

18 - 35

36 - 50

over 50

17

20

19

Employees

52%
29 MEN

EMPLOYEES BY SENIORITY
Years
Employees

0-5

6 - 10

11 - 20

over 20

26

6

16

8

48%
27 WOMEN

2020

Employees and collaborators of different genders,
nationalities, backgrounds, cultures, races, religions work with our company every day, enriching
it with their dedication and experiencing diversity
as a value given by each individual on a daily basis.
To strengthen this synergy and ensure a peaceful
working environment, each employee must be adequately empowered to constantly maintain and improve product quality and food safety.
Zini never considers achieving these goals to be its
destination, but rather work in progress.

In 2020 Zini implemented all possible contractual
and economic tools to counteract the impact of the
pandemic on the organisation and its staff; it therefore managed to protect both health and safety of
people and stability of their jobs.

+16 people added to the workforce in 2020
11

SOCIAL
AND ENVIRONMENTAL
RESPONSIBILITY
POLICY

The Environment
Zini is sensitive to environmental protection as a basic
resource for human wellbeing and directs its decisions
to ensure consistency and sustainability of business initiatives
and environmental needs.

Zini is committed to identifying
and assessing risks related
to the environmental impact
of its production processes
and is committed to curbing
them by:
• constantly monitoring and improving environmental
efficiency, namely in use of resources;
• carrying out initiatives to improve energy management also by purchasing renewable energy and using
innovative lower-impact technologies and solutions;
• streamlining use of resources;
• using biodegradable and compostable packaging
for its products;
• improving waste management by using sustainable
disposal methods whenever possible;
• maintaining buildings and facilities to progressively
improve their environmental performance;
• preliminarily assessing the environmental footprint
of new processes, new plants/equipment and structural and organisational changes;
• purchasing (equally effective) equipment, working
tools and consumer goods having lower environmental footprint throughout their life cycle, including possible recycling/reuse at the end of their
useful life:
- conversion of the company fleet to hybrid cars;
- use of biodegradable consumer materials;
- purchase of environmentally-friendly company gadgets.

• local goods and services whenever possible, which
minimizes the environmental footprint of transport/
transfers; in foreign countries it selects suppliers
complying with standards of excellence in terms
of respect and protection of the environment.

Vis-à-vis all its stakeholders
and the community,
Zini is committed to fostering
increased environmental
sensitivity by:
• supporting initiatives for environmental protection
and recovery through donations, sponsorships and
related-marketing campaigns;
• taking part in initiatives launched by national or international entities/organizations that help companies to
act more and more sustainably.
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Community
Zini bases its social responsibility policy on the
awareness of the economic and social impact of its
production processes on the relevant communities
and areas.
Zini complements its economic (adequate management and fair profit) and legal responsibilities
(regulatory compliance) with ethical responsibility (fair and transparent reporting and sustainable
processes) and philanthropic responsibility (corporate citizenship, as participatory and shared accountability in fostering and supporting policies
and initiatives aimed at social inclusion, the fight
against poverty and the protection of rights).

Zini supports local,
national and international
organisations having social
goals. It collaborates with
associations, foundations,
social cooperatives and third
sector organizations,
supporting and contributing
to design initiatives and
projects of public interest.
It fosters and supports
initiatives and actions aimed
at launching and developing
community welfare models.

ZINI IS COMMITTED TO:
• supporting organisations, associations, projects and
initiatives in favour of people having fragilities by
donating foods and by making charitable donations;
• promoting social projects related to the world of food
through free provision of know-how and expertise
to ensure quality and efficiency.
Zini offers its customers products and services of certified and well-proven quality. It provides responses and
solutions meeting customers’ needs and expectations.
It listens to customers’ needs and translates them into
operational solutions. It allocates human and financial
resources to innovation and technological research. It
provides guaranteed quality, safety and reliability.

ZINI NAMELY FOCUSES ON:
• ensuring use of top-quality, controlled and certified
raw materials;
• developing products meeting specific dietary, ethical
and religious requirements;
• investing in innovation and research to always ensure
the best technical-production solutions and top quality
of products.
Zini selects its suppliers based on transparency and
equality criteria. It assesses referrals, technical-managerial skills and evidence of business ethics.
It consolidates relationships through qualification
processes. It prefers local suppliers; when outsourcing to foreign countries, it selects suppliers that
respect human rights and ensure fair and dignified
working conditions..
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People
Zini focuses on personal and professional growth
of its employees. It looks for solutions to find a
balance in work, family and leisure time.
It has introduced and constantly implements corporate welfare systems and tools.
IT DEVELOPS:
• staff recruitment and management policies;
• remuneration policies;
• career policies based on transparency and fair recognition of merit and professional commitment.

ZINI PROTECTS
HEALTH
AND SAFETY
IN THE
WORKPLACE.
AND ENSURES:

Besides checking
the direct and indirect
impact of its production
processes, Zini is committed
to fostering accountable
involvement
of its staff by:

• full and timely compliance with rules protecting
the health and safety of staff in the workplace;
• respect of employment contracts, salary levels and
all rights and guarantees provided for;
• investment in lifelong training for all roles/functions;
• human, instrumental and organisational resources
needed to manage and support work;
• peaceful and collaborative working environments
and relationships;
• implementation of corporate welfare systems and
tools to foster the wellbeing of its employees and
their families.

• organizing training and internal communication
programmes for all individuals who can affect the
environmental impact of management, regardless
of their level and role;
• supporting both personal and institutional environmental volunteering.

15

Sport
Zini considers sport as
a trigger to bring out the best
in everyone, a talent to be
unearthed and put to good
use with courage; it triggers
and stimulates the energy
of the mind, heart, sensitivity
and desire of each individual.
Sport is a school of life, it is beneficial to the
body and the mind, it allows getting in touch with
oneself and the others, it teaches respect and
promotes cooperation and sharing, it develops
determination and courage to face and overcome
one’s limits. Sport can also be an extraordinary
vector of growth, education and social inclusion.

ZINI IS COMMITTED
TO SUPPORTING
SPORT ORGANISATIONS,
ASSOCIATIONS,
PROJECTS AND INITIATIVES
ADDRESSED TO YOUNG PEOPLE
AND INDIVIDUALS HAVING
DISABILITIES THROUGH
THE DONATION
OF FOOD AND CHARITABLE
CONTRIBUTIONS
16

“The essence of man is contained
only in community, in the unity of man with man.”
Ludwig Feuerbach
17

The Environment

We are constantly looking for solutions reconciling
production efficiency, product quality and environmental awareness. Responsible use of energy,
sustainability of production processes, search for
eco-friendly materials and packaging, are decisions

that Zini considers as tracing a direction, a way
to go. The company lives thanks to environmental
resources and cannot but be responsible for it.

ENERGY

INVERTER

COGENERATOR: using a cogeneration system leads
to significant energy saving; the heat that would
otherwise be lost in the environment is used to heat
the diathermic oil and water used in production
plants.

All electric motors of equipment are controlled by
inverters. The use of inverters enables smarter use
of energy needed to run the motors of equipment,
as it transforms direct curre.

REFRIGERATION SYSTEM: in 2019 and 2020, Zini
installed a new refrigeration system designed by
the company Cold Energy, which achieved a 15%
saving in energy production and lower CO2 emissions (-1,500 tons/year).

NEW COMPOSTABLE
PACKAGING

HEATER: the cutting-edge high-performance diathermic oil heater installed in the gluten-free department
ensures minimal energy consumption compared to
traditional heaters.

To minimize the environmental impact of waste
and to meet our customers’ greater “environmental”
sensitivity, we have decided to replace our PET/PE
coupled-material packaging with 100% single-material film. We started this process in 2019 by testing,
for the first time ever in the food sector and even
more so in the frozen food sector, use of compostable
material (to be disposed of as organic waste) and we
launched the first compostable packaging for the BIO
line on the market.
Tests proved positive in terms of both tightness
and machinability, therefore we achieved our goal of
converting the entire line in 2020.

LIGHTING: all neon lamps were replaced by state-ofthe-art LED lamps, aimed at significantly reducing
power consumption. Such measure, implemented
in the outdoor and warehouse area, the production
area and offices, led on average to a 63% saving and
a reduction in CO2 emissions of around 30 tons.

IN 2019 WE LAUNCHED OUR FIRST (TUV AUSTRIA CERTIFIED)
COMPOSTABLE PACKAGING FOR THE BIO LINE.

2020

50.178 Kg
OF PLASTIC
SAVED

First company
of the industry to market
its entire line of products
in 100% compostable
packaging.
19

WATER FOOTPRINT
The production processes of Gnocchi, Ravioli and Pasta
were analysed by Milan Università degli Studi - Faculty
of Agricultural and Food Sciences - according to ISO
14046 standard, by measuring water consumption
through some meters installed directly on our production lines.
The water footprint was quantified of the production
process (forming, cooking and freezing) and the
preparation of finished products at end users’ premises. Zini’s technologies and production methods
ensure interesting water savings.
During product preparation by end users water saving is particularly important, as it reaches over 95%
of cooking water.

GREEN THERAPY
•

•

•

•
•

Zini has implemented several small actions of environmental responsibility.
Conversion of the entire fleet of corporate cars into
hybrid cars having limited CO2 emissions and very
low release of PM10 particles into the air.
100% hybrid fleet.
Selection of sustainable gadgets, including Sprout
pencils, simple and of everyday use but which, once
finished and planted in a pot, give birth to a small
plant of basil, sage, coriander or cherry tomatoes.
The notebook is made of Eco-Fruit, mainly composed
of agro-industrial waste (apples). Its pages are made
of EcoIvory paper, containing 100% post-consumer
chlorine-free and biodegradable recycled fibre.
The use of regenerated printer cartridges and toners.
The elimination of plastic from all consumables.

PREVENTION SYSTEME
A system has been implemented to report equipment
breakdowns and anomalies to comply with a policy
of preventive maintenance management.
Such approach has reduced the number of actions
required for breakdowns of equipment and machinery and, consequently, decreased replacement
of such equipment and lower environmental footprint
stemming from disposal of damaged parts that can no
longer be repaired.

1270 Kg
OF PLASTIC WERE
SAVED THROUGH
THE DISTRIBUTION
OF PLASTIC-FREE
REUSABLE WATER
BOTTLES
TO ALL STAFF,
COLLABORATORS
AND PARTNERS.

2020
In 2020, 5 water dispensers
were installed at strategic
locations for use by all company
employees and guests.
At the same time, plastic water
bottles were removed from
vending machines.
21

Community

People and communities can experience conditions
of hardship and difficulty, situations of fragility; a
little help, a gesture of solidarity can often make the
difference, build inclusion, paths to recovery, involvement and rights.

Zini supports various social institutions and projects,
by donating food, making charitable donations and
technically and economically supporting specific
initiatives.

SINCE 2013 ZINI
HAS SUPPORTED FATA
PROJECTS THROUGH DONATION
OF FOOD AND SPONSORSHIP
OF SPECIFIC FUNDRAISING
ACTIVITIES, THROUGH CHARITABLE
CONTRIBUTIONS OR PURCHASE
OF PRODUCTS.

FATA helps and supports children in distress, by building and managing shelters for children and adolescents that the Juvenile Court distances from the
relevant family of origin for mistreatment and abuse, by fostering and implementing family foster care
projects and activities to support parenthood and families in difficulty.

2019
2020

235 KG OF FOOD
1.175 PASTA DISHES DONATED*
2.500 € PURCHASE OF EASTER EGGS
368 KG OF FOOD
1.840 PASTA DISHES DONATED*
1.200 € PURCHASE OF EASTER EGGS

It can sometimes be easier for a company willing
to build social responsibility initiatives to help large
companies that help many people through important
and ambitious projects, because help and support turn
into an important sounding board, into social marketing. FATA is really grateful to Pastificio Zini because,
on the contrary, it has proven for many years to have a
keen eye also for small organizations, for those who call
every little guest by his or her name, who work silently,
almost in the shadow, to act in the best possible way,
protecting children and young people.
For twenty-one years, FATA has been supporting those
who need to newly find themselves, trust in adults, a
reason to believe that the world is a place worth living
in. Our children have hardships in their eyes that they
should not know, fears that would bring even adults to
their knees, but also the courage to get back on their
feet, to smile again with their eyes, with their mouths
and with their hearts.
Pastificio Zini supports FATA in doing all this. Because
everything starts in everyday life, in sitting together
around a table eating those products that are donated
and turn a meal into conviviality, chatting, laughter and
emotions. Moreover, for several years Pastificio Zini
has been supporting us in our Easter egg campaign,
an important gesture through which we can raise funds
to make bigger and more important things for the children and young people that FATA hosts and supports.

Therefore, a heartfelt and true thank you
to this extraordinary company that has
always supported us, helping us to grow,
without ever forgetting to pay attention
to our little guests.
Veronica Dossena
Fata onlus Educator
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Zini has been
supporting PUPI’s
activities for 15 years,
by purchasing products
that are later sold
during fundraising
campaigns.

P.U.P.I. Foundation was founded by footballer
Javier Zanetti and his wife Paula. It is an Argentinian
non-profit organization operating for the poorest
and most disadvantaged children. Its name, P.U.P.I.,
is Zanetti’s football nickname, called “El Pupi”,
but it is also an acronym meaning “por un piberío
integrado”, that is for integrated childhood.

2019

152 KG OF FOOD
760 PASTA DISHES DONATED*
3.420 € PURCHASE OF SWEATSHIRTS
2.395 € PURCHASE OF REUSABLE
WATER BOTTLES

Zini has been a friend of PUPI Foundation virtually since our establishment and our friendship has
consolidated and strengthened over the years.
Zini has worked alongside PUPI in several initiatives; every time they are called upon by us, they
always respond with great enthusiasm and involvement, which can only make us happy and my
wife Paula and I will never stop thanking them!
We have worked in Argentina for 18 years thanks
to the sensitivity of companies like Zini, an organization where one can breathe strong social responsibility.

In 2019, we were the protagonists of an
event in the heart of Milan, which our
supporters still remember with enthusiasm
and through which we raised important
funds for our projects.
I am confident that interesting ideas will
bring us back together also in 2020.
Thank you Zini!
Javier Zanetti
Founder of Pupi Foundation
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Zini has been partnering
with the Consortium
on the launch
of Trattoria Solidale.
Zini has given an important
contribution, both
in food and know-how.

SiR – Solidarietà in Rete is a Consortium of social
cooperatives established in 2000 after a project developed in collaboration with Milan Anffas. The Consortium was born to foster social cooperation and
has become a landmark in the local welfare system
over the years. SiR is a system of community social
enterprises focusing on the needs and rights of the
weakest groups of the population. It supports people
and families, fostering social and cultural development of citizens.

2019

2.426 KG OF FOOD
12.130 PASTA DISHES DONATED*

2020

3.416 KG OF FOOD
17.080 PASTA DISHES DONATED*

Started as a social project, Trattoria Solidale has
been designed to offer job opportunities to young
people having mental and relational disabilities and
after its start-up stage it is now on its way to increasingly become a community enterprise project.
This is already our third year of collaboration with
Zini and, thanks to its strong commitment and
profound social responsibility, we have built
together a format to go beyond the logic and tools
of alternating school/work and get to stable and
continuous work for our young people, who have
acquired the qualification of “food operators”.
A new way of doing business, focusing on the needs
of the local community and capable of providing
innovative and sustainable solutions.
In 2019, we created job opportunities for 5 young people having disabilities (3 employed on a permanent
basis and 2 on a fixed-term contract).
In the era of social impact assessment, of reporting
on the real value produced by social projects and
services, the action implemented by Consorzio SiR
in partnership with Zini has led to actual results for
the quality of life of young people having disabilities
and their families.

Food is a tool for rehabilitation and inclusion in the
labour market of emotionally fragile individuals. This
is the aim of Trattoria Solidale, an authentic educational restaurant where young people having intellectual disabilities work.
Trattoria Solidale has made a network agreement
involving a non-profit organization (SiR) and an innovative start-up company (Food Lifestyle) to build and
manage a truly revolutionary food service format.

Aware of all this, we want to thank Zini for its actual support, through which we have transformed our daily commitment and our activities into added value and shared good for the community and the area in which we operate.

Salvatore Semeraro
Director of Consorzio SiR
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In 2019 the doors were
opened of “La Differenza
Social Pub”, a project
for work inclusion;
a place to be with others
and drink good craft beer,
a menu created in partnership
with local producers,
a network of responsible
companies promoting a local
and supportive community
through quality products.

Archè was founded in 1986 aimed at promoting
the dignity of people having disabilities and contributing to building a fully inclusive community,
where diversity is a value and not a limitation.
Today, Archè wants to be a social enterprise of
the territory, to promote the culture of diversity,
but also to be an engine for the development of a
model of territorial welfare based on solidarity
and sharing.

2019

175 KG OF FOOD
875 PASTA DISHES DONATED*

2020

236 KG OF FOOD
1.180 PASTA DISHES DONATED*

In the last few years we have asked ourselves a
question. “We help people with disabilities, we
welcome them in our facilities, we contribute to
building the life project of each person through
our services.
But what else can we do? This is how we had the
idea of “La Differenza Social Pub”, a project for
inclusion of disadvantaged people in the labour
market in a highly social place offering top-quality products.
The first company we wanted to share this project
with could only be Pastificio Zini, with which we
have always had opportunities to meet and share in
the framework of CSR. Maurizio Vezzani immediately embraced the project, believing it to be fully
integrated in Zini’s social responsibility policies.

Thanks to free-of-charge supply of Zini
products and to their quality, La Differenza
could be launched at the end of last year
and successfully start its business.
There is no doubt about it: if you really
want to make the difference, you do it
together.
Lucio dell’Arciprete
Archè Administrative Management
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Instituted in Milan in 1898, Pane Quotidiano mainly
aims at providing food to the poorest groups of the
population, distributing every day free groceries
and other basic items to all those who go to their
premises and are in need and vulnerable, making
no distinctions.

ZINI SUPPORTS
THE WORK OF HELPING
THE POOREST THROUGH
DONATION OF FOOD.

2019

22.594 KG OF FOOD
112.970 PASTA DISHES DONATED*

2020

34.687 KG OF FOOD
173.435 PASTA DISHES DONATED*

Special thanks go to the work of volunteers and to
the generosity of companies that, with their valuable
donations, providing quality food, give us additional reasons and motivation in pursuing the charitable aims of our Association with perseverance and
dedication, due to the growing request for help of all the
“guests” we serve daily who are increasing in number
day by day.
Pier Maria Ferrario
President of Pane Quotidiano Onlus
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THE INCREASE
IN SOCIAL INEQUALITIES
AND POVERTY
AND THE RELEVANT
EMERGENCE OF NEW MODELS
OF SOCIAL AND ECONOMIC
MARGINALITY IS,
AS LARGELY ILLUSTRATED
ABOVE, A COMMON SCENARIO
IN THE METROPOLITAN
CITY OF MILAN.

2019

50 KG OF FOOD
250 PASTA DISHES DONATED*

2020

3.442 KG OF FOOD
17.210 PASTA DISHES DONATED*

Unfortunately, today, besides traditional forms of
marginalisation, new conditions of poverty are
emerging in which more and more families are
forced to experience hardship alone.
“Empori della Solidarietà” try to find a more suitable
and dignified solution, without falling into easy
assistance and forgetting the educational value of
daily shopping. Indeed, the project is primarily
addressed to resident and non-resident households
in a situation of actual difficulties and family, work,
economic and/or social hardship, for a sufficient
period of time to make them more autonomous and
integrated.
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ALEDD is an association operating since 2009 to help
children in distress in rural areas of Senegal through schooling projects and actions to meet primary
needs and provide primary services and support
(canteens, pharmacies, schools, jobs).

Zini has been supporting ALEDD’s
projects for some time, first by financially supporting the construction of
a school in the village of Diaglé and,
later, the construction of a canteen.

2019

2.000 € DONATED

2020

3.300 € DONATED

Zini also supports a number of associations and charities,
through donation of food, sponsorships and charitable contributions.

*This figure has been extrapolated by calculating an average of 5 dishes per kilo of product.
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TOTAL
FOOD DONATIONS
2019

57.185 €
27.859 KG OF FOOD
139.295 PASTA DISHES DONATED*

2020

139.876 €
44.164 KG OF FOOD
220.820 PASTA DISHES DONATED*

COVID 2020
Due to Covid-19 emergency, during the first half
of 2020, Zini has implemented a number of extraordinary actions, food donations to institutions,
associations and municipalities in the area to support their activities to help people and families
in fragile economic and social conditions.
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People

Zini considers that doing business also means setting up growth models in terms of sustainability,
defining productivity through smarter dissemination of wellbeing generated by development.
This is why Zini has implemented corporate welfare

actions and programmes aimed at increasing the
wellbeing of employees and their families.

CORPORATE WELFARE
Due to an agreement made with
Consorzio SiR, a number of services
were made available to both
employees and their families,
including:
• SERVICES FOR FAMILIES HAVING CHILDREN
IN SCHOOL AGE
Diagnosis and certifications, specialist examinations
and rehabilitation treatments for minors having
Specific Learning Disabilities, language disorders,
cognitive fragility, psychomotor and neuromotor
delays, behavioural disorders.
• SUPPORT FOR EMPLOYEES HAVING ELDERLY
FAMILY MEMBERS
Social security benefits, medical examinations,
nursing and physiotherapeutic care at home.
• LEISURE
Music and singing lessons.

Other services offered by Zini:
• AGREEMENT WITH SPORTS CENTRE ‘GATE SPORT
LA FENICE’,
2 km from Cesano Boscone headquarters.
• FREE DELIVERY
of medicines in the company.

People are the true soul of Zini. This is why we promote transparent growth and development plans, based
on merit and self-responsibility.
New generations have brought new energy and skills
to Zini that, together with the tradition and culture
of the company, have supported innovation and
continuous improvement. At Zini, diversity is an asset
and everyone must have the opportunity to express
their talents and personality.
Covid emergency and the relevant lockdown have
been a hard challenge, which has been full of unknowns; we have decided to protect the people who
work with us and to believe in our ability to recover,
and in that of the entire system. For this reason,
we have pursued a policy of contract stabilization,
ensuring work continuity and peace of mind for
employees.

2020
Zini has implemented its welfare activities through a
new initiative for people and their families, through
monthly donation of products.

1.001 KG DONATED TO EMPLOYEES
80 KG OF PASTA DISHES DONATED PER FAMILY

Fulvio Torresani
Human Resources Manager
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Sport

Physical activity stimulates growth and leads to better physical and emotional health. It is a synonym
of health and is a master of life, so much so that the
United Nations recognizes it as a fundamental right. It is precisely through sport that from an ear-

ly age people have the opportunity to learn values:
friendship, solidarity, loyalty and respect for others.
Through sport, youngsters experience teamwork,
self-discipline, self-esteem, modesty, problem solving, leadership and much more.

INITIATIVES
AND ASSOCIATIONS
Zini supports sports initiatives
and associations through
donations and sponsorships.
Daniele Turchi’s Natural
Wellness is a team of professionals embracing the
world of health and wellness. NW’s mission is to
put individuals at the core, to help them find their
potential and develop it to the maximum, enabling
everyone to rediscover themselves and their talents,
in a perfect psychophysical, harmonious and natural balance.
Amateur sports team. Rugby is about
loyalty, fun, friendship, respect, courage,
humility and sacrifice, all values that are
passed on to all young athletes.
Amateur sports association. 7-a-side football, 11-a-side football, babygym, acrogym. An environment designed to entertain, give possible goals, improve one’s
own abilities and acquire appropriate
determination.

Zini supports other sports associations
and events through sponsorships and donation
of money and food.

TOTAL DONATIONS
FOR SPORT
2019 - 2020:

11.134 €

2021 Targets
NEW CENTRAL
REFRIGERATION
PLANTA
The project aims at innovating the refrigeration
system, i.e. the main technology underlying the
company’s process, to ensure a 20% estimated increase in productivity and lower environmental
impact.
It envisages the installation in the new technological hub of a cutting-edge refrigeration system that,
using CO2, dramatically reduces energy consumption and has no impact on global warming.
Furthermore, as a refrigerant, CO2 has excellent
thermodynamic properties, which facilitate heat
transfer within evaporative condensers. Effects
on the company’s internal safety level should also
be highlighted, considering that carbon dioxide,
unlike other natural and non-natural refrigerants,
is not toxic.

PURIFICATION
PLANT
In 2021, Zini plans to install a treatment plant for its
industrial waste water based on a system acting in
two stages: a first ultra-filtration process using ceramic membranes and a second filtration process
using reverse osmosis.
This technology makes it possible to have a small
plant capable to ensure water quality comparable
to that of distilled water, through the use of reverse osmosis.
The plant was designed as illustrated because, with
a view to circular economy and reduction in consumption of natural resources, instead of being
discharged into the sewage system, waste water coming out of osmosis treatment will be used, due to
its characteristics, to cool evaporative condensers
that are part of the new CO2 freezing system.
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PRODUCT LIFE CYCLE
ANALYSIS
In 2021 Zini will study the environmental impact of
the whole life cycle of item Gnocchi di cavolfiore
400g (Cauliflower Gnocchi 400g), which entered
large-scale retail channels in 2020.
LCA (Life Cycle Assessment) methodology will
analyze the life cycle of the product from design to
the relevant disposal process. It aims at finding out
the actual environmental impact of the product and
of the entire chain, to improve production and get to
optimize environmental performance.

“Form a clear and definite mental
picture of what you want,
but get the best of the best you
can get today.”
(Wallace Wattles)
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Testimonials
Much has changed since my family packed their bags to come to Milan and open a small pasta factory.
Today I look at this company and the extraordinary things we are doing and I realise how much
time has elapsed. And yet Zini is still deeply rooted in tradition, in the artisan care for the quality
of our products, in love and passion that each of us still puts into everything we do. Just as our
mother did.
Corrado Vezzani
Presidente - Zini Prodotti Alimentari SpA

I have been working at Zini for over 40 years and I have experienced the company through different
tasks: production, marketing, administration... I started my journey when I was 18, together with my
partner Graziella, who is also still at Zini. It was her mother who picked me up in the morning, because I
did not have my driving licence yet. Even then, the human side was crucial. It is a story to be told to our
children, so that they can understand sacrifice and respect.
Roberta Balducchi
Accounting Receivables - Zini Prodotti Alimentari SpA

I have been working at Zini for over 30 years and today, as Operation Manager, I am in charge of new
projects at a plant and a structural level. Throughout my career I have experienced the company’s
sensitivity to environmental issues and I am very proud to see how important the culture of sustainability is for Zini and for those who work there. Despite goals achieved, I still have many projects that,
day by day, will make Zini a company, a place and a group of increasingly responsible people.
Tiziano Pallavicini
Operation Manager - Zini Prodotti Alimentari SpA

I have always been very proud of how Zini understands, interprets and satisfies consumers’ expressed
and implicit needs. Considering the quality and convenience of its products as pivotal, it also wants
to understand consumers’ need to contribute to saving the environment through their purchases.
Our compostable packaging can make consumers feel to be a proactive, responsible and well-informed
part of a choice benefiting the planet.
Roberta Franchi
Quality Assurance Manager - Zini Prodotti Alimentari SpA

Sustainability has been an integral part of Zini’s strategy for several years. Minimising environmental impact and contributing to bringing value to society have always appeared among the company’s objectives. For almost 20 years I have followed with Zini a path leading us to grow and promote
innovation. As Purchasing Manager, I am very proud of the result achieved with eco-sustainable
packaging materials, a sign of responsibility for the environment in which we live.
Francesco Musolino
Purchasing Manager - Zini Prodotti Alimentari SpA
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2019-2020 SOCIAL AND ENVIRONMENTAL RESPONSIBILITY REPORT
The Social and Environmental Responsibility Report of Pasta Zini has been drawn up based on the guidelines
of GBS Study Group for Social Reporting; r
eporting replicates the model of the “contents” of GRI (Global Reporting Initiative)
standard and AA1000 standard process indications (Account Ability1000).
The present Report was edited by Davide Locastro – Rescogita.
Graphic project curated by Next Concept Srl
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